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DIGITAL IN THAILAND

A SNAPSHOT OF THE COUNTRY,S KEY DIGITAL STATISTICAL INDICATORS

TOTAL
POPULATION

INTERNET
USERS

ACTIVE SOCIAL
MEDIA USERS

UNIQUE
MOBILE USERS

ACTIVE MOBILE
SOCIAL USERS

—

69.11
MILLION

URBANISATION

53%

57.00
MILLION

PENETRATION

82%

51.00
MILLION

PENETRATION

74%

55.56
MILLION

PENETRATION

80%

46.00
MILLION

PENETRATION
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(Smart Contract)

THE LARGEST COMPANIES BY MARKET CAP

The oil barons have been replaced by the whiz kids of Silicon Valley
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EXHIBIT 1-2
Different Parts of the Value Chain

Administration

Research Design of
and Product and
Development Processes

Production Marketing
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Tunsvenenan nsel

Customer
Service

Distribution
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